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R 1W WHY RALEIGH?

Raleigh, with its so'uthern appeal and local ’ch;aracteri's
bound to surprise newcomers W|th its S|gn|flcant roIe in:
business and cultural scenes ‘ ‘

|deally positioned in reIat|on to Durham and Chapel Hill,
Raleigh is easily reached from numerous metropolltan
cities. Raleigh takes pride in havmg the second-most
educated population amongst: us metros It’s a bustling
hub for food enthusiasts, entertalnment seekers, |
and fans of both colleglate and professmnal sports,
making it an attractive destlnatlon that caters to a W|de »
array of visitors each day. | ' |

~

~ Safest.
state - &
‘capita_l'_ foe

WalletHub

Best-performing
. economy in the
' United States

Milken Institute

Best-run
cities in
.America

WalletHub

Most nelghborly

Best place to live
| city in Amerlca '

~ (Raleigh & Durham)

US News and World Report Ne|ghbors com




RI1W

VOTED THE #1 CITY TO CONDUCT BUSINESS |
AND GROWACAREER EECE . T

THREE TIER-ONE UNIVERSITIES

~

RDU IS THE FASTEST GROWING AIRPORT INTHE =~
UNITED STATES, OFFERS 350+ DAILY FLIGHTS




RI1W WHY RALEIGH?
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POWERELITE - QUALITIES:  INTERESTS:

The wealthiest households f - High power professmnals e Cultural activities
in the'U.S, living in the most . e Family-centric v « Gourmet dining -
exclusive neighborhoods, and - o Affluent . e Healthy living
enjoying all that life has to offer . '

Conventional - . ..+ Shopping for high-
" S quality products.

SINGLES & STARTERS = QUALITIES. o INTERESTS:
Young single'§ starting, and some e Well educated _* -Active social lives -
starter families, in diverse urban ¢ Risk takers = « Outdoor activities
commumtles : ' ~+ Digital tr,endsetters A D ,Appearances are-

o Ecominded. o nmportant

e Artistic B

. Well educated el Tr”a'vel ‘ .
U | b\ : o los - e Empty nesters C o Attend sports events
i pscale t:omfr-agsdlcoup = + Health conscious e “Investing
'ving in the city and-close in e Brand & store loyal » Eclectic shoppi‘ng-

the suburbs
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7-10 Minutes

10+ Bites
7-10 Minutes
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7-10 Minﬁgtes =

'10*' Bites /
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CRABTREE PARK

7-10 Minutes

_DOWNTOWN

RALEIGH

RISE OF THE RIW DISTRICT

® BITES
® DRINKS
@ ENTERTAINMENT

100,942

Total population within
a 3mi radius

189,329

Daytime population
within a 3mi radius

17.8 M

Raleigh saw 17.8 million
tourists last year with a
record $3B spending power

$114,000

Avg. HHI within 3mi



R 1W RISE OF THE RIW DISTRICT

@beatniksshop

] [ ] ; /\ ; " Sneak peek of new

@ponysaurusbrewingral

. o —r_g s ; t R > 5 S - =
Bound dropping this - 14 = : ‘ v
Bl week!Besureto / | - WereOPENN G D ED €D
: I :I L come check it put this- - j | | o . ,
— ' — ‘ weekend! There are - L' l...! 2227 Iron Works Drive, Suite 100, RALEIGH!
L] L= - -~ some coooool pieces ‘ ' Open 7 days a week, 11amto 11pm

in this collection @ @& ‘ _ Please note that we will have adjusted open

_hours from 3-11pm through April 14 as we

W i S [ - . ' : 'sﬂengthenpurbeer&rjzzaSﬁngkfﬁnyaﬂﬂ
\ - | \ “ P B ’ W i X o X ‘ X b

@theflourishmarket

[T
R I
é

fl 1oenym 3
|
N

vibrant, retro-inspired -
entertainment venue in
Raleigh, NC, blending
mid=century modern
design with a lively

@brodetorestaurant :

\

.
- o

@solidcore : o W+ BRODETO:

/A;A!J(] Ja’P!Mgg/ﬁ/ﬂ/

~atmosphere. #*

Congratulations to \ our first @ owes youa ) U :_ I Raleighilron Works

——r— i p——

“on your 9th anniver- . A \
- "sary and the opening . . , e . : o - Croatian and Italiancuisine .
of your new home! - > = " Tagyourfirst @ who still - @b e located

el is P — owes you a [ - : _at Fony s loved

lucky to have yoU! '- : date at RIW - everything | tried here from-
' ’ [ : : - . ) - the food, wine, and service!!
Time to step up ybur N : ' >
workout game tqgether E



RIW

SOMMURN

Audemars Piguet is investing $22

million in a 63,000-square-foot

facility at Raleigh Iron Works

— Wake County Eco_no“mi(_: Development ..

RISE OF THE RIW DISTRICT

We received so much foot traffic
during our soft opening week that

“we anticipate the need of more
- patio seating and are considering

expanding our patio space to

‘accommodate continued traffic.

- 'Nick Hawthorne-Johnson, Ponysaurus

We’re paying significantly more rent
at RIW than Downtown Raleigh, but
it’s already paying off with higher
foot traffic, and more opportunities
for collaboration.

—,Erhily; ngton, Owner of Flourish Market

'~ BRODETO, BY FAMED CHEF

SCOTT CRAWFORD, RECEIVED

- "‘\MI_THIN THE FIRST HOUR OF
LAUNCHING THE BOOKING
" SERVICE,[ X1 LR 1AV ]S

WERE MADE BY THE END OF

'LAUNCH DAY.



The average dwell time of fitness
users at Raleigh Iron Works

of consumers are motivated to visit a shopping
center if it contains a wellness or fitness amenity

|




RI1W RISE OF THE RIW DI
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2 DISTRICT-WIDE EVENTS PER MONTH TARGETING
NEICHBORHOOD cOMMUNmEs WlTH AN AVERAGE’
HHI OF $114 000

EVENTS TARGET OUR THREE TARGET DEMOGRAPHICS
WITHIN A 5MI RADIUS OF 256,800 RESIDENTS -

s

DISTRICT EVENTS ATTRAc'r ATTENDEES STATEWIDE,
WITH 65% OF PATRONS TRAVELING FROM OUTSIDE
THE RALEch AREA TO ATTEND MONTHLY E\IENTS .

~

3 ® 5 o

We had our highest'sales day éiiér at Small Business SatUrday; topping
record sales at our other three brick-and-mortar locations.

- Sarah Moody, Triangle Pop-Up
11
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RISE OF THE RIW DISTRICT

EXISTING & FUTURE TENANTS
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21.

27.

31.

22.
23.

24.
25.
26.

28.

29.
30.

32.

Forge Living

Yoba Studio

Andia’s Ice Cream
Brodeto

Eastcut Sandwich Bar
Beatniks

FX Fitness
Ponysaurus Brewing

Jaguar Bolera

. Solidcore

. The Flourish Market
. Little Rey

. Urban Pothos

. FM:Systems

. Curated Events

. Fare & Fellow

Wasserman

. Audemars Piguet
. Hunky Dory

. Edgewater Ventures

Triangle Rock Club
NOCO Beverage

Cannonball Music Hall

Hummingbird Cafe
Lynnwood Brewing
Trig Modern
Photify

Mister Pompadour
Posh Nosh
Loading Dock
Wilson Eatery

Now Open
Now Open
Now Open
Now Open
Now Open
Now Open
Now Open
Now Open
Now Open
Now Open
Now Open
Now Open
Now Open
Now Open
Now Open
Spring ‘25
Now Open
Coming ‘25
Coming ‘24
Coming ‘24

Now Open
Winter ‘25

Coming ‘25

Now Open
Now Open
Now Open
Now Open
Now Open
Now Open
Now Open
Now Open

Future Pedestrian Bridge TBD







RI1W THE TEAM

UR DEVELOPMENT
TEAM et

N

A project of Raleigh Iron Work’s scale JAM ESTOWN boasts an |mpresswe GRUBB VENTURES has extensive

and scope requires the experienCed - portfolio of urban communlty .- experiencein creating and redeveloping
leadership of owners commltted to cornerstones centered around promlnent h»i‘gl"\,qua‘lityf communities in infill
crafting landmark projects that create_ ~ historic renovations, including highly- locations in North Carolina, including
enduring quality, long-term'value and | regarded dev.elop_rnents suc.h as Ponce ‘ renowned neigh_bor, Dock 1053 and

a sense of community. Jamestown and  City Market in Atlanta, Chelsea Market in  Glenwood Place. N

Grubb Ventures are just such the owners. ,-"-N_ew.York*and 'I'nd‘us'try City inBrooklyn.. -~ .~ o
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LEASING z£ RALEIGH IRON WORKS

6 92rjmtbuees @town

WENDY NABORS LEXI RITTER

WNabors@GrubbVentures.com L exi.Ritter@JamestownLP.com

MORGAN BOWIE

MBowie@GrubbVentures.com

RALEIGHIRONWORKS.COM
@RALEIGHIRONWORKS




